UNo.  [JJITITITIIITITI] = S L 3. . | Compare and analyse the production coneept, product concept, and L4
tal No. of w»maw 02 . : - Total No. of Questions: 09, . : mo:Sm concept in 8:8 of their focus and limitations. ) L
- BBA, Semester- 3r o o B . B ) UNITIL . S
MARKETING MANAGEMENT - . con ; : 4 Interpret that the ethical oozwanammonm and sustainability should be co2 .| L5
. . i : integrated into marketing mix decisions. : L ,
Subject Code: BBA 302-18 ) . 5.~ | Examine how changes in consumer income w:a :momq_n influencea |- CO2 - L4
. : M. Code: 76656 EEa : e company’s Bm%aﬁ:m mix decisions. R
i : R UNIT-HI . :
: ‘Date of Examination: 06-05-2026 . -
Time: 3 Hrs. ) . v .  Max: Marks: % : . . 6. Wwwmﬂﬂmza a m..EEEo pricing method mo_. anew mobile Eﬁa in- | CO3 ,rm
INSTRUCTIONS TO CANDIDATES: i N ' T 7. - | Categorize the types of cmo_SmEm moooa—:m to their functions with |  CO3 L4
1. SECTION-A is COMPULSORY consistirig of TEN questions carrying TWO - .~ example. BT — _
:;:.rm gar : . 8. Plan a new product development process for a consumer good in co4 L3
o2 mmodoz-_w consists of FOUR subsections: Units-1, d 1 @ ~< m»o—. subsection . . marketing. : . : 1
contains: TWO questions, each carrying TEN marks nuo: u:n student has 8 , 9. | Assess the role of intermediaries in onmczsm product m<m__mc=_@ COs C rm.
required in marketing.

attempt any ONE n__nm”_c: from each m..u%o:cs. : Sl e ) ) : R S : ’ - : ST o

). Zc. ; i T Question ’ - , . .Q::.mo Bloom’s . 4 : ) . . - ) . . . 5, o
, Outcome | - Level | . . .
. SECTION-A
1. Answer wmomﬁ
a. What is Societal Marketing? CO-1 - L1
b. Explain that marketing helps in achieving organizational goals. - CO-1 L2
c. Uam:o the concept of Mass Marketing. CO2 L1
d. Outline any 2 basis for Market Segmentation. . CO-2 L2
e. List any 2 objectives of Pricing decisions. . . CO-3 . Ll
f. Summarize the ﬁqz. Positioning. . co-3. | L2
g | Recall the term product line in marketing. - CO-4 L1 . " NOTE: Disclosure of Identity by writing Mobile No. or Making of passing request on
™ Infer that a bran a adds value to a product, : : CO4 12 any page of Answer Sheet will lead to UMC against the student.
i. Name any two basic functions of wholesalers. i CO-5 L1
J. Interpret that retailing contributes to the overall marketing strategy. CO-5 . L2
SECTION-B v v
UNIT-X :
2. Apply the concept of needs, wants, and demand to design a CO1 L3
marketing strategy for a consumer electronics company.

UN-76656 T R 276656




