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INSTRUCTIONS TO CANDIDATES: .
1. SECTION-A is COMPULSORY consisting of TEN questions carrying TWO
marks each. )
2. SECTION-B consists of FOUR subsections: Units-I, IL, III & IV. Each subsection
contains TWO questions, each carrying TEN marks each and student has to
attempt any ONE question from each subsection.

SECTION-B
UNIT-1
2. Identify that the marketing can be used strategically to increase COl L3
customer retention and brand loyalty.
3. Compare the advantages and disadvantages of adopting the COl L4
selling concept in a highly competitive market.
UNIT-1I
4. Distinguish how the 4Ps of product marketing and the 7Ps of Co2 L4
service marketing, highlighting En role of people, process, and
physical evidence.
5. Explain the role of consumer behavior analysis in identifying coz. LS
profitable market segments.
UNIT-HI
6. Interpret all the stages of the new Eom:ﬂ development with CO3 L5
suitable example.
7. Analyse the different phases of Product Life cycle with CO3 L4
example.
UNIT-1V
8. Write the different types of -product pricing policies with CO4 L3
example.
9. Explain the factors affecting the choice of channel of COs L5

distribution

Q. No. .~ Question Course Bloom’s
Gutcome Level
SECTION-A
1. Answer briefly:
a. Define customer need in marketing. , CO-1 LI
b. Compare the scope’ of traditional marketing and modern CO-1 L2
marketing. ’
c. What is the need for market segmentation? CO-2 L1
d. Explain that the segmentation improves customer satisfaction. CO-2 L2
¢ Write any two objectives of pricing. . CO-3 L1
f. Differentiate between product line and product mix. ] CO-3 L2
Q. Recall the purpose of test marketing. CO-4 L1
h. [llustrate the importance o?oﬂ:o:m:m in product success. CO-4 L2
i Name any four elements of the promotion mix. CO-5 L1
i Explain the importance of word of mouth publicity in CO-5 L2
advertising. :
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