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INSTRUCTIONS TO CANDIDATES:

SECTION-A is COMPULSORY consisting of TEN questions carrying TWO marks each.

SECTION-B consists of FOUR subsections: Units-I, I, ITI & IV. Each subsection contai TWO questions, each carrying TEN marks each and student has to attempt any ONE
question from cach subscction.
Q No. | Description co BL Marks J
SECTION A 20
la. What is the process of literature review? CO-1 L1 2
1.b. Classify the limitations of research in management. CO-1 12 2
lic: What is systematic error in research? CO-2 11 2
Ld List the advantages of sampling in research studies. CO-3 L1 2
le. Interpret the causes of sampling and non-sampling errors. CO-3 L2 2
1.4 Ilustrate that can reasearcher biases affect the validity of study. CO-2 L2 2
1.g. Define measurement concept in the context of managerial decision-making, CO-4 L 2
1.h. Summarize the importance of ratio scale in financial performance analysis. CO-4 L2 2
1i. ldentify the purpose of coding in management research. CO-5 L1 2
L. Explain the role of data editing in ‘WWWE}WM .com CO-5 L2 2
SECTION B(UNIT-I) 10
2, Apply the research process to investigate a contemporary management issue. CO-1 L3 10
3. Examine the sources of experimental errors affecting research outcomes in research. CO-2 L4 10
SECTION B(UNIT-1I) 10
4. Figure out the significance of research and survey methods in research. CO-3 14 10
5. Determine the most appropriate sampling process for a large-scale study and defend your CO-3 L5 10
choice based on reliability, validity, and feasibility criteria.
SECTION B(UNIT-HI) 10
6. Use a non-comparative scaling technique in a questionnaire for brand perception analysis. CO-4 L3 10
Defend the importance of pre-testing a questionnaire before a marketing manager deploys it
7 to a large sample of customers for measuring brand perception in a competitive retail CO-4 LS 10
environment.
SECTION B(UNIT-1V) 10
8. Prioritize the steps in data preparation for effective management reporting. CO-5 L5 10
9. Compare cross tabulation and simple tabulation in managerial decision-making. CO-5 14 10
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