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INSTRUCTIONS TO CANDIDATES:

. SECTION-A is COMPULSORY consisting of EIGHT questions carrying TWO marks each.
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2. SECTION-B consists of FOUR subsections: Units-I, 11, 111 & 1V. Each subsection contains TWO questions, each question carrying EIGHT marks and
student has to attempt any ONE question from each subsection. )

3. SECTION-C is COMPULSORY and consists of ONE Case Study carrying TWELVE marks.

Q No. | Description CO BL Marks
SECTION A 16
la. Name any two international market entry strategies. CO-1 L1 2
1.b. Interpret how consumer preferences vary across international markets. CO-1 L2 2
lic. Define international marketing environment. CO-2 L1 2
Extend the role of the internet in transforming marketing communication and business
1.d. ; CO-3 L2 2
operations.
l.e. State the role of internet in the growth of social media marketing. C) CO-4 L1 2
L.t Explain the importance of social media marketing framework @d communication. CO-4 L2 2
l.g. Define influencer marketing in the context of online con@e avior. CO-5 L1 2
Describe the role of Big Data in enhancing and ing social media marketin;
LI # ? pe"s\ ¥ e co-5 | L2 2
strategies. : \\0
N7
S N B(UNIT-I) 8
y AT
) Apply the concept of international l:g&egmentation to select a suitable foreign CO-1 g3 8
’ market for an Indian company. A& E
Distinguish the roles of diﬁ‘el’bk‘ global trade organizations in facilitating international
35 : CO-2 L4 8
trade.
SECTION B(UNIT-II) 8
Develop an international pricing strategy considering market competition and cost
a. . e e ' 9 co2 | L3 8
factors.
5. Analyze the influence of socio-cultural environment on global business operations. CO-2 L4 8
SECTION B(UNIT-III) 8
6 Determine the influence of Return on Investment (ROI) on campaign budgeting CO5 ' [s 8
i decisions by analyzing its role in resource allocation and marketing effectiveness. i
Develop a social media marketing strategy to promote a new product in the digital
7. » i bed i e CO-3 L3 8
markets.
SECTION B(UNIT-1V) 8
8 Identify various content creation strategies (blogging, streaming, podcasts) used in social COS L3 8
! media campaigns. 3
9. Recommend a comprehensive social media marketing plan for a startup company. CO-5 L5 8
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SECTION C

12

10.

Knorr has been making cooking easy since 1838. Its ready-made sauces and stock pots
are available in nearly 90 countries worldwide and with annual sales over $3 billion, it is
parent company Unilever's biggest-selling brand. In Poland, Knorr's best-known product
is Bulionetka; a stock used in soups and braised dishes. Even well-known brands can't
stand in the hypercompetitive FMCG category, especially when busy lifestyles mean that
fewer and fewer Polish people take time to cook at home. Knorr's new TV campaign was
designed to raise awareness among women aged 25-49, but Knorr also wanted to reach a
younger audience to drive sampling and sales. a) Explain the effectiveness of Knorr’s
existing marketing approach in reaching different target segments and identify gaps in
engaging younger audiences. b) Recommned a suitable multi-channel digital marketing
plan, including a social media advertisement, to attract younger consumers. Justify the
choice of platform.
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2 | M-77810




