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INSTRUCTIONS TO CANDIDATES'

SECTION-A is COMPULSORY consisting of EIGHT questions carrying TWO marks each.
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Max. Marks: 60

SECTION-B consists of FOUR subsections: Units-I, II, III & IV. Each subsection contains TWO questlons, each question carrying EIGHT marks and
student has to attempt any ONE question from each subsection.

SECTION-C is COMPULSORY and consists of ONE Case Study carrying TWELVE marks.

QNo. | Description co BL | Marks |
~SECTION A 16
lLa. Define forecasting and its 'importance‘ in demand analysis. ‘ CO-I Ll 2
1.b. Summarize the main steps involved in the demand forecasting process. CO-1 | L2 2
e | State the concept of market experiments in test stores. . C_O—2‘ L1 2
1.d. Outline forecasting with serially corlfeleted errors in regression models. Co-3 | » - LZ 2
le. Write the types of linear time series models used in practice. CO-4 L1 2
‘ lf e Summarize the Box Jenkins methodolegy used intime series analysis. . CO-4 L2 2
l.g. State the irﬁportance of qualitative forecasting techniques in decision making. CO-5 ‘ L1 2
- Lh, Explain the differences between short run and long term forecasting. CO-5 L2 2
SECTION B(UNIT-I) | 8
5. Identify the key determmants of demand in a real business scenario and orgamze them CO-1 13 Vg
systematically. _
3. il(::rlgn ::Zarent types of users of forecasttng information and analyze their : -.CO-2 14 8
SECTION B(UNIT-IT) 8
4. Classify dﬁferent statistical estimation techniques used in marketing research _analysis.‘ - CO-2 . L4 8
g \.S:;z:::ozensux_ner surveys and focus groups. in terms of data reliability and O (A | 8'
SECTlON B(UNIT-11I) 8
’ 6. Recommend whether SARIMA models should be preferred over ARIMA models and ° '00_4 Ls 8"
justify your reasoning. s
7‘. Compe.tre smoothing techniques and simple extrapolation models in time series _ O3 (4 g
: analysis. . '
| ' SECTION B(UNIT-IV) g
8 i(::f::; survey techniques and opim'en pdlling methods in terms of forecastin;g 004 ' Ls 5
9. Build a forecasting system 'that balances short run and long term fotecasting needs. | CO-§- L6 8

QNo. °| Description o : co 'BL | Marks

SECTIONC |1z

E-commerce Platform and User—Based/ Forecasting Needs

" An e-commerce platform serves multiple types of users, including customers, -
suppliers and investors. Each group requires demand forecasts for different purposes
such as 1nv entory planmng, supply chaln management and financial projections.

The company must ensure that its forecastmg system meets the needs ofall -
stakeholders Conflicts arise when different users demand different levels of forecast
accuracy and time horizons. The management must prioritize forecasting objectlves

‘ ]0 ; svhlle mamtammg overall efﬁmency ; . | . L , : o : Ls : ]2’

Questions: .

a) Evaluate the 1mportance of 1dentxfymg dlfferent types of users in demand
lforecastmg '

) Prioritize the forecasting needs of various stakeholders and justify v)"/our decision.

“NOTE: Disclosure of Identity by w"r“iting-Mebile No. or;'quing of pass‘ih‘g reqi’lestvon any bage» of Answer Sheet will lead to'UMC a’gaiﬂst the student,
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