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BBA, Semester- 5™
"CONSUMER BEHAVIOUR'
Subject Code: BBA-511-18

M. Code: 78195
Date of Examination: E.cm-mcwa

Time: 3 Hrs.
INSTRUCTIONS TO CANDIDATES:
. SECTION-A is COMPULSORY consisting of TEN questions .nmﬁJ;:m TWO

marks each.

Total No. of Questions: 09

Max. Marks: 60

SECTION-B consists of FOUR subsections: Units-1, 11, 1N & IV, Each mccmmamo=

contains TWQ questions, each carrying TEN marks each and m:ani has to

unnavﬂ any ONE question from »»a: subsection.

SECTION-B -

UNIT-I

)

and scope for studying consumer behaviour.

Identify the concept of consumer behaviour and define the need

cotl-

L3

W

consumer buying behaviour in the online environment.

Figure out the influence of information technology and Al on

COl

L4

UNIT-I

4. Utilize the concept of brand perception to explain its impact on

tarket positioning and customer loyalty.

€02

5. Determine the significance of Maslow’s hierarchy of needs in

consumer behaviour,

CO2

UNIT- ﬁm

6. Explain in detail the 35558 of family life 86_0 for marketers.

co3

L5

7. Examine the effect of culture and sub o:_ES on consumer

behaviour. Give suitable oxmBEnm to suppaort your answer.

CO3

UNIT-1V :

8. Identify the key traits of opinion leaders and explain their 35 in

influencing consumer behaviour with omeEmm

CO4

L3

9. Examine the adoption process in consumer behaviour and i

various stages in detail with suitable examples.

COs

LS5

Q. No. Question Course | Bloom’s
Outcome Level
SECTION-A

1. Answer briefly: R

a. What is the nature 6f consumer behaviour? CO-1 L1

b. Explain any two factors that influence consumer buying CO-1 L2
behaviour. '

c. Recall the importance of consumer behaviour in marketing CO-2 L1
strategy formulation.

d. Nustrate the positive and negative motivation in consumer CO-2 L2
behaviour.

e. Define Social class with example. CO-3 LI

f. Outline the meaning of indirect reference group. CO-3 L2

g Omit any two o:mqmoﬁo:mcg of culture R_waa to consumer CO-4 L1
behaviour.

h. Interpret the influence of globalization on culture and consumer CO-4 L2
behaviour,

i List any two problems faced by foreign companies to launch CO-5 L1
their products in India.

- Explain the _Econmsoo of opinion leaders in consumer CO-5 L2 .
behaviour.
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NOTE: Disclosure of Identity by writing Mobile No, or Making of passing zx_,_mmn on

any page of Answer Sheet will lead to UMC »mw:_m» the student.
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